
This document sets out the terms of participation in The Queensland Folk Federationʼs 
“T-Shirt design competition” 

 
1.  The promoter of this competition is The Queensland Folk Federation (ABN 74616312239), 

PMB 2 Woodford QLD Australia 4514. 
 

2. Entry to the competition is open to all Australian residents. An entrant must be an 
individual and not a company or organization. The competition is open to all festival 
volunteers, and persons associated with the festival, with the exception of key office 
personnel. Organisations or individuals associated with the provision of the prize(s) are not 
eligible to enter. 

 
3. Each entry must be entered in accordance with these Terms and Conditions. By entering 

the Competition, each entrant agrees to be bound by these Terms and Conditions. The 
Promoter may in its discretion refuse to award any prize to any entrant who fails to comply 
with these Terms and Conditions. All relevant instructions on the website form part of 
these Terms and Conditions. 

 
4. Entry into the competition is free. 

 
5. The competition opens at 4:00pm Monday the 7th September and closes at 5:00pm Friday 

30 October 2009 “Competition Period”. Any entry received after the expiry of the 
Competition Period will be deemed invalid. No responsibility will be accepted for late, lost, 
delayed or miscredited entries. 

 
6. Entries can only be submitted by the entrant him/herself. 

 
7. All designs must be “new work” and must not have been used in any promotional or 

commercial activity in any capacity, prior to submission (therefore the entrant must legally 
own copyright for all works entered.) 

 
8. Judges decision will be deemed final. Organisers have the right to approach competition 

entrants who may have designs of merit and may not be voted in the top 5 with a view to 
printing their design. 

 
9. To enter the competition you must: 

 
(i) Submit a completed entry form online 
(ii) Artwork must be submitted in electronic PDF format 300 dpi. Entries can be posted 

to  
The Woodford Folk Festival T-Shirt Competition, PMB 2 Woodford Q 4514 

(iii) Understand that upon being chosen as the winner, entrants will submit copyright of 
the design to the Qld Folk Federation. 

(iv) Be the author/ creator of the entry. 
 

10. To be eligible for a prize the entrant must: 
(i) Be an Australian resident 
(ii) Adhere to 9 (iii) copyright submission 
 

11. Prizes;  
(i) Festival tickets are age and date specific  



(ii) Will not be redeemable for cash. 
 

The final round will be judged by the following guidelines and criteria; 
 

1) Design placement on shirt is open; the artist is welcome to explore all possibilities. 
 
2) Design must reflect, promote, or celebrate ʻThe Festivalʼ. For example; Key elements of 

the event include The Woodford Spirit, the people, the environmental commitments, 
excellence in performance, culture and community. 

 
3) Excellence in concept, composition and general design elements. 

 
4) Range of appeal, and a demonstrated capacity to reach a wide audience. 

 
5) Evidence of consideration of production costs involved with transference of art to 

printed media on fabric. Suitability for image to be successfully reproduced via screen-
printing or digital print. 

 
6) Suitability and relevance to the festival and its audience. 

 
 

 
 


